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For more info please see appendix 
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Background

https://www.bbc.com/editorialguidelines/guidance/surveys#reportingopinionpolls
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Wave 8 findings: UK Attitudes
• 57% of people said that environmental issues are very important to them (ranking 8 or more out of 10) returning to levels seen in 2022 after a dip in the previous 2 waves 

(52%).  Just 6% of people rank them as of low importance (1-4 out of 10) and this figure has fallen since the previous wave (when it was 10%).

• There has also been an increase in those who say they have a ‘good’ understanding of environmental issues since the last wave (28%). 

• The proportion of people saying they have a ‘good’ understanding of what they can do personally to help the environment has steadily increased to 33%.  However, half 
Ŀĳİ ĻĺĻŀķĬĿĴĺĹ ľĿĴķķ ľĬń Ŀĳİń ĳĬŁİ Ĭ ĭĽĺĬį ŀĹįİĽľĿĬĹįĴĹĲ ĭŀĿ įĺĹůĿ ĶĹĺł Ŀĳİ įİĿĬĴķľ!

• The percentage of people who say they understand the term net zero ‘well’ is now at 64% - Ŀĳİ ĳĴĲĳİľĿ łİůŁİ ľİİĹ ľĴĹĮİ łİ ĭİĲĬĹ ĿĽĬĮĶĴĹĲ! @=z ľĿĴķķ ĬĽİ ĹĺĿ ĮĺĹıĴįİĹĿ!

• ęĺłİŁİĽ# ŮĔĠġ?Eů# ŮĽİĲİĹİĽĬĿĴŁİ ıĬĽĸĴĹĲ ĺĽ ĬĲĽĴĮŀķĿŀĽİů# ŮľŀľĿĬĴĹĬĭķİ ĴĹıĽĬľĿĽŀĮĿŀĽİů ĬĹį ŮĲĽİİĹ ĵĺĭľů ĬĽİ ľĿĴķķ ĹĺĿ łİķķ ŀĹįerstood by over a third of the population and 
understanding is lower for many environmental terms among C2DEs. 

• Overall, people are most interested in better understanding sustainable living# ĬĹį ĿĳİĽİůľ Ĭķľĺ ĭİİĹ ĬĹ ŀĻķĴıĿ ĴĹ Ŀĳĺľİ łĬĹĿĴĹĲ Ŀĺ ĶĹĺł ĸĺĽİ ĬĭĺŀĿ ĽİĲİĹİĽĬĿĴŁİ ıĬĽĸĴĹĲ ĺĽ 
ĬĲĽĴĮŀķĿŀĽİ ĬĹį ľŀľĿĬĴĹĬĭķİ ĴĹıĽĬľĿĽŀĮĿŀĽİ! ęĺłİŁİĽ łİ ľĿĴķķ ľİİ ĺŁİĽ Ĭ ļŀĬĽĿİĽ ĺı ĻİĺĻķİ ľĬńĴĹĲ ŮĹĺĹİ ĺı Ŀĳİ ĬĭĺŁİéįĺĹůĿ ĶĹĺłů to listed topic areas, suggesting we need to 
find new ways into a subject that the vast majority of people care about.

• Personally relevant stories about how people can make changes themselves, and positive stories about the environment are of highest interest and could provide softer ways 
ĴĹĿĺ Ŀĳİľİ ĿĺĻĴĮľ ıĺĽ ĸĬľľ ĬĻĻİĬķ! ĥĳİĽİůľ Ĭķľĺ ĭİİĹ a rise in those who want to know more about government responses to limiting climate change. 

• While 80% of people think Global corporations and governments should do more to protect the environment, two thirds still think that the UK media should also do more.

• Although this is stable over time the proportion of people saying they have seen sustainability content from at least one of the UK broadcasters has increased to 55% -
above the levels seen post COP27 (52%).

• Most people claim to feel connected to nature in some way, believing it is something we are a part of or should protect.  There is a gap between public opinion and recent 
findings from UK conservation organisations though. Contrary to recent research suggesting UK nature is experiencing serious and significant losses (State of nature 2023

https://stateofnature.org.uk/
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Overall, the majority of people say the environment is important to them 
personally - with 57% ranking it 8 or more in terms of importance, this wave up 
from 52% in January 2023.
Q:  How important would you say environmental issues are to you personally?

Base: All respondents 
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Q:  Which statement best describes your current understanding of what you can do personally to create change and live more sustainably?

Almost half the population feel they have a broad understanding of what they 
can do personally to create change and live more sustainably while another 
third of people feel they have a good understanding.

Base: All respondents 
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Q:  Which statement best describes your current understanding of what you can do personally to create change and live more sustainably? 

There are some differences by social demographic though, with C2DE 
audiences less likely to have a broad understanding on how to live more 
sustainably. Of both ABC1s and C2DEs, just 2% think the topic isn’t relevant 
to them.

Base: All respondents 
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Large minorities still do not feel they understand key terms like ‘net 
zero’ and ‘green jobs’ well 

Q:  How well would you say you understand what the following words or phrases mean?

Base: All respondents 
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Despite this, there have been marginal increases in understanding of 
environmental terms over time – with some spikes in the aftermath of COP 
coverage and the most marked increase overall in understanding of ‘net zero’.

Q:  How well would you say you understand what the following words or phrases mean?

ĦĹįİĽľĿĬĹį Ůłİķķů 



More can be done to make sustainability accessible for all, as C2DE audiences 





And these terms are similarly less well understood by C2DEs, with the 
exception of ‘nature positive’.

Q:  How well would you say you understand what the following words or phrases mean? % ‘well’

Base: All respondents 



Overall, people are most interested in increasing their understanding of 
sustainable living, but almost a third of people aren’t interested in 
understanding any of these areas better, suggesting we need to find other 
ways to engage people with these topics.
Q:  And which of [these areas], if any, would you like to understand better? (asked to all respondents)
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Personally relevant and positive stories are of highest interest. There are 
increases in interest across almost all areas vs the previous wave, but this is 
still generally lower compared to the first wave. 

Q. Which of the following, if any, would you like to know more about?
(asked to all respondents)

Base: All respondents 
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Most people are still interested in both the UK and global perspective, but we 
still see slightly higher interest in the UK than in early waves. 

Q:  Thinking about any of the issues you chose in the previous question, which of these are you most interested in?

Base: All respondents 
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While over 80% say global corporations, UK and international governments 
need to do more to protect the environment, two thirds think the media 
should do more

Q:  Thinking mainly about how things might change in the UK, do you think any of these groups below should do more, less, or the 
same as they do at the moment – around protecting the environment and transitioning to a more sustainable world?

Base: All respondents 
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NATURE:AUDIENCE PERCEPTIONSWAVE 8 (JULY 2023)2 0





Most people feel somewhat connected to nature – between April and July there 
was an increase in those feeling very connected, perhaps reflecting the 
transition to summer.

Q:  Which of the images below best describes your relationship with nature?

Base: All respondents 

This data comes from a secondary survey å
please see appendix for details



Over three quarters of people feel nature and the natural world is something we 
need to value and look after.

Q:  When you think about nature and the natural world, do you think of it as any of the following? Please select all that app ly.

Base: All respondents 

This data comes from a secondary survey å
please see appendix for details
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ABC1s are far more likely feel like nature is something we are part of than 
C2DEs.

Q:  When you think about nature and the natural world, do you think of it as any of the following? Please select all that app

C2DEs.



While we have seen an increase in those who feel nature in the UK is in decline 
in the last six months, there has been a fall in those who believe it is currently in 
steep decline. 40% think UK nature is stable or thriving (up from 38%), contrary 
to recent reports1. 
1 State of Nature 2023 Report

Q:  People have different views on the state of the natural world (wildlife and plants) in the UK.  Which  of the following i s closest to your 
view?

https://stateofnature.org.uk/


This is reflected in the proportion of audiences who think we need to preserve  
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This is the eighth wave of an ongoing survey to track views on climate change and environmental issues. 


